STEP 1

Generate assumptions

OUTCOME
Alignment on why taking action is important for our users, our organisation and our decision

makers.
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STEP 2

Prioritise assumptions

OUTCOME
Alignment on which assumptions are most critical to validate through research.
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STEP 3

Turn ions into h i

—

OUTCOME
Questions that will help validate your riskiest assumptions

INSTRUCTIONS

£k proTIP

the

least one question per assumption.

one(s) are
most ikely to help you learn what you need to.

I
to sharpen them up. Ask the group:

shordist, its ime

. Are give us Informati e
- Howwill d, i

optimise our chance of getting a quality response?

y human?

dd them to the KEY INTERVIEW

interviewing.

¥e
clearly validate (or invalidate) the riskiest assumptions.

ASSUMPTION POSSIBLE INTERVIEW QUESTIONS

interview. We
usuollydo three: one for users, e for
stakeholders and another for subject matter
experts.”
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KEY INTERVIEW QUESTIONS
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